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Director of Marketing & Communications
Full Time / Permanent
Competitive Salary

Do you have the vision to deliver the highest standard of marketing and communications to support the College to grow its market share? 

Do you have a track record of inspiring your teams to achieve exceptional results?

Nescot is seeking a bold and dynamic individual to lead our marketing, communications and admission functions. This crucial role involves providing strategic leadership and management to drive brand awareness and deliver the best possible customer experience.
What we are looking for:
· A strong background in marketing, communications and PR.
· Proven leadership and team management skills.
· Excellent strategic thinking and planning abilities.
· The ability to build and maintain relationships with key stakeholders.
· A commitment to the Education sector and the values of the organisation.

Duties/responsibilities:
· Lead, develop and implement strategic marketing, communications and admissions plans to achieve organisational objectives.
· Foster relationships with key stakeholders both internally and externally.
· Oversee the production of high-quality marketing materials, social media, communications.
· Deliver high-quality events and external school liaison services. 
· Ensure the effective end to end management of the admissions process.
· Monitor, measure and report on marketing, communications and admissions performance.
· Provide leadership and direction to the team, inspiring them to achieve their best.
· Represent the organisation at industry events and forums.

Benefits:
· A free on-site gym, Starbucks sports hall, fitness class, osteopathy and day nursery
· 5-minute walk from Ewell East Station
· Blue light discount
· A supportive and collaborative working environment with opportunities for professional development and career progression
· Generous Pension Schemes
· Free parking on-site




Nescot is graded ‘Good’ by Ofsted following its latest inspection in January 2023. Inspectors rated the College as Good in all 8 aspects. The report recognises that students “enjoy their courses and are motivated to succeed”, and benefit from “highly supportive relationships” with staff. Safeguarding arrangements are “effective” with regular training for staff, and leaders have in place “an effective policy for safer recruitment.”. At Nescot, we’re proud of our inclusive culture and we welcome all applications. This role is employed through Nescot Enterprises Ltd, a wholly owned subsidiary of Nescot which operates different terms and conditions.

At Nescot, we’re proud of our inclusive culture and we welcome all applications.
This role is employed through Nescot Enterprises Ltd, a wholly owned subsidiary of Nescot which operates different terms and conditions.

This college is a smoke-free campus—smoking and vaping are not permitted anywhere on campus.

Closing date 25th August 2026 (we reserve the right to interview during this period and close this advert early if a suitable candidate is appointed)

Interview date expected to be 19th August 2026
























Job Description

	Position Details:

	Title:
	Director of Marketing and Communications 

	Department:
	Strategy & Growth 

	Fraction:
	1 FTE 

	Status:
	Permanent

	Grade:
	Competitive 

	Child/Vulnerable Adult Contact:
	Yes 

	Reporting / Department Details:

	Responsible to:
	Executive Director 

	Responsible For:
	
Head of Admissions, PR & Communications Manager, Marketing & Events lead, Digital & Campaigns Lead, Design Lead



	  Job Purpose:

	
To provide strategic leadership and management of the College marketing, communications and admissions functions.  

To drive brand awareness and customer experience to support growth. 




	Main Duties and Tasks:

	Admissions:
· Provide a strategic oversight of the end-to-end admissions process from initial inquiry to enrolment
· Develop and implement an admissions strategy to meet enrolment targets
· Manage open days, school tours, taster days, and other events to showcase the school to prospective families
· Build strong relationships with feeder schools and nurseries to ensure a steady flow of prospective students
· Monitor and report on key admissions data, identifying trends and opportunities for growth
· Oversee the admission team, ensuring a high-quality, responsive service to prospective families
· Manage all admissions communications, ensuring a personal, professional, and timely approach

Marketing:
· Develop and implement a marketing strategy that reflects the college’s values, mission, and vision to attract new students
· Lead all marketing and communications initiatives, including online campaigns, social media, newsletter, and relevant internal communication systems
· Ensure the college’s website is regularly updated and reflects the latest news, events, and achievements of students
· Oversee the creation of promotional content including videos, online messages and photography
· Manage the college’s branding to ensure consistency across all communications and marketing materials
· Develop strategies to increase the college’s visibility and engagement with parents and prospective families
· Build and maintain strong relationships with external agencies and partners to enhance the college’s visibility
· Ensure all external communications and PR is high quality and impactful
· Lead and coordinate all key College events with support from the Events lead, including enrolment, open days, celebrations and stakeholder visits
· Oversee and lead the marketing team, to ensure alignment with the College’s vision

	
Leadership and Strategy
· Collaborate with college leadership team (CLT) to develop and implement the college’s admissions and marketing strategy
· Attend CLT meetings and contribute to discussions on strategic growth and development
· Keep u to date with market trends, competitor activity, and industry developments to refine and improve recruitment strategies



	Professional Development
· To update regularly in your specialist area(s) and to participate in staff development activities including sharing good practice as required and submitting timely CPD records
· To actively participate in any scheme of regular performance review and appraisal; adopted by the College
· Collaborate with the Human Resources team to improve and develop high quality TLA performance review processes that sustain positive impact on the quality of TLA and learning experience

	

	Additional Duties
· Work with managers and employees to support a developing high-performing culture and facilitate cultural change
· Commit and adhere to the organisational Equality, Diversity and Inclusion, Health and Safety, Safeguarding and other policies, processes, values and objectives
· Undertake other tasks, as directed, to meet the needs of the College that reasonably correspond to the general character of the post and are commensurate with its level of responsibility
· The duties and responsibilities set out in this job description may be reviewed to meet changing circumstances. The post holder will be consulted in such circumstances

	

	

	

	

	



	
Personal Development:

	
· Participates in, and co-operates with, own Performance Review Interview to ensure that job-related targets are met and on going staff development in line with Nescot’s aims.
· Carries out the Annual Performance Review Interview for those staff who report to the post, to ensure their continuing staff development
· To carry out Continuing Professional Development (CPD) relevant to the role, including subject or professional updates.
· Staff at Nescot are required to complete mandatory online training modules to ensure the highest standards of education and safety. This training covers (but not limited to) child protection, health and safety, first aid, fire safety, safeguarding, and data protection. Additionally, staff may be required to undertake training specific to their role. This ongoing professional development is essential for maintaining a positive and supportive environment.

	Equality and Diversity and Nescot Values:

	
· It is the responsibility of the post holder to promote equality and diversity, Nescot Enterprise values and recognition of diversity throughout Nescot Enterprises.
· To follow and adhere to Nescot’s Equality and Diversity policy at all times. 

· The post holder will undertake their duties in full accordance with Nescot Enterprises’ policies and procedures relating to equality and diversity and Nescot Enterprise values.


	Safeguarding and PREVENT Responsibilities:

	
· It is the responsibility of the post holder to commit to safeguarding and promoting the welfare of students within Nescot Enterprises.

· The post holder will undertake their duties in full accordance with Nescot Enterprises’ policies and procedures relating to safeguarding, PREVENT and promoting the welfare of students.



	Additional Duties:

	
· To undertake such additional duties as may be reasonably required commensurate with the level of responsibility within Nescot Enterprises at the initial place of work or any other of the College Group sites within the area.



	Health and Safety:

	
· Under the Health & Safety at Work Act 1974, whilst at work, you must take reasonable care for your own health and safety and that of any other person who may be affected by your acts or omissions.  In addition, you must co-operate with the College on health and safety and not interfere with, or misuse, anything provided for your health, safety or welfare. 
· The Health and Safety Policy is available through Sharepoint, your line manager or via Onboarding .

· To take responsibility for the management of health and safety within the areas managed in accordance with NEL Health and Safety Policy and the Management of Health and Safety at Work Regulations 1999 (or any superseding legislation). To work proactively with the College Health and Safety Officer to ensure a safe working environment for students and staff. Managers have a responsibility to ensure that industry/faculty specific health and safety advancements and procedures and implemented and adhered to by all users. 

· This college is a smoke-free campus—smoking and vaping are not permitted anywhere on site.

	Terms and Conditions 

	
· Please note that this is a post may be under Nescot Enterprises or Nescot College which have different terms and conditions. This will depend on the circumstances.






	Hours of Work:

	
· Full time hours of work are 37.5 hours per week, normally worked Monday – Friday 8.45 am – 5.15 pm.  Part time or casual hours will be as agreed.

· Annual Leave entitlement will depend on whether the post is offered on a NEL contract or Nescot College contract.



	Pension

	
· The pension scheme will depend on whether the post is offered on a NEL contract (NEST Pension) or Nescot College contract (TPS)





This job description is current as dated.  In consultation with the post holder it is liable to variation by the College to reflect actual, contemplated or proposed changes in or to the job.
UPDATED BY:	Executive Director       Date:  July 2026

UPDATED BY:	HR	                        Date:  July 2026


	








PLEASE CONTINUE FOR PERSON SPECIFICATION


























	Person Specification – Director for Quality and Innovation

	
	Essential
	How Identified*
	Desirable
	How Identified*

	Experience
	Proven experience in a leadership role within sales, admissions, marketing, or communications.
Strong understanding of admissions processes, student recruitment, and customer service.
Experience managing successful marketing campaigns, both traditional and digital.
Knowledge of data analysis and marketing analytics.
Experience of leading a team and managing multiple projects simultaneously

	A/I







A/I






A/I







A/I



A/I
	
	

	Skills and Abilities
	Excellent interpersonal and communication skills, with the ability to build relationships with a diverse range of stakeholders.
Strong leadership and team management skills.
Strategic thinker with the ability to set clear objectives and drive results.
High attention to detail and the ability to manage complex projects.
Creative flair and the ability to think innovatively.
A good understanding of current trends in the education sector.

	A/I/T








A/I




A/I




A/I





A/I



I




	
	



	Qualifications
	Marketing or Equivalent degree


	A
	
	

	Personal Qualities
	Highly organised, with the ability to work under pressure and meet deadlines.
A positive, enthusiastic, and results-driven approach.
Flexibility to work outside normal hours for events and admissions activities.
Commitment to continuing professional development

A demonstrable commitment to Equality & Diversity and Nescot Values

Commitment to safeguarding, PREVENT & promoting the welfare of students

The required health and physical capacity to carry out the relevant teaching activities, after the College has made such adjustments as may be required under the disability provisions of the Equality Act 2010

Commitment to energy management and sustainability
	I




I




I






I





I




I
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	KEY

	A = Application Form
	I = Interview
	O = Observed Teaching   Session
	T = Test
	M = Medical Questionnaire
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If you have any queries please do not hesitate to contact us on jobs@nescot.ac.uk





